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Grubhub clarifies its restaurant aid program amid operator
complaints
With some operators calling it a “bait and switch,” the third-party delivery provider is offering up new

details on its repayment guidelines for restaurants.

By Heather Lalley (/profile/heather-lalley) and Peter Romeo (/profile/peter-romeo) on Mar. 17,
2020

Grubhub on Tuesday clarified its aid offering
(https://www.restaurantbusinessonline.com/operations/grubhub-drops-commissions-delivery-
orders-independent-restaurants) to restaurants announced last week, saying operators must resume paying
their regular commissions as well as deferred payments on an as-yet-undetermined date. The move comes as
operators express widespread concern about the delivery service's initial announcement. 

The third-party delivery provider made headlines Friday in announcing that it would temporarily forgo $100
million in commissions on meals delivered from independent restaurants to help small businesses deal with the
massive impacts of COVID-19.

Many restaurant operators believed Grubhub would be waiving its fees during this crisis period.

Photograph courtesy of Grubhub
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“They seemed to be very coy about giving the details,” Scott Weiner, co-owner of Chicago-based Fifty/50
Restaurant Group, told Restaurant Business. “They told the press they would be waiving. They corrected it later in
the day to say ‘defer.’ They charge restaurants up to 30%. It’s like a bait and switch. All of a sudden these guys are
heroes. … If they would’ve just said, ‘Hey, we’re just deferring the fees until later,’ everybody would’ve been fine
with that.”

Grubhub’s clarified offering goes into effect after the “deferral period” has ended. A Grubhub spokesman said he
could not say what would trigger the end of that period or when it might happen. Among the clarifications, which
take effect after the deferral period has ended:

Restaurants will begin paying their contracted commissions but will be given a two-week grace period to
begin repaying their deferred fees.

After those two weeks, restaurants will continue paying their contracted commission rates and will begin
repayment of deferred fees, to be broken into four equal installments over four weeks.

After those four weeks of repayment, restaurants will resume payment of their agreed-upon commission
fees.

The NYC Hospitality Alliance called on Grubhub to use the crisis as an impetus to reexamine its fee structure.

“Restaurants and delivery companies need to be true partners and the NYC Hospitality Alliance is willing to help
facilitate that conversation if they are willing to come to the table,” Andrew Rigie, the group’s executive director
said in a statement. “We need immediate details of how ‘qualified independent restaurants’ are defined and an
explanation of why others that are struggling during this crisis will still pay high fees.”

Other third-party delivery providers are responding to the fast-spreading coronavirus threat and its impact on the
industry.

Uber Eats said it is offering its restaurant partners the option of receiving daily payouts for meals sold through the
service's app. Uber usually passes along revenues to the source restaurants on a weekly basis. The service also said
it will try to stimulate demand for delivery by waiving customer fees tacked onto orders from independent
restaurants. 

Chowly, a supplier of software that integrates third parties' ordering channels into restaurants' POS systems, said
it will waive its setup fees for independent restaurants.

Members help make our journalism possible. Become a Restaurant Business member today and unlock exclusive
benefits, including unlimited access to all of our content. Sign up here (/membership/?
utm_source=website&utm_medium=RBO-content&utm_campaign=membership).
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(/profile/heather-lalley)
Heather Lalley is the managing editor of Restaurant Business, Supermarket News and

CSP Daily News. She previously served as editor in chief of Winsight Grocery Business
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How Cava plans to get all restaurants from good to great

(/operations/how-cava-plans-get-all-restaurants-good-great)

(/operations/h
cava-plans-
get-all-
restaurants-
good-great)

OPERATIONS (/OPERATIONS)
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Sauces come to the foreground of menu
innovation
(/food/sauces-come-foreground-menu-innovation)
Condiments give operators an easy way to introduce flavors, generate excitement, and test customer
preferences.
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Restaurant sales are rising, but not at fast-food
restaurants
(/financing/restaurant-sales-are-rising-not-fast-food-restaurants)
The Bottom Line: Total restaurant sales have risen five straight months, and the Federal Reserve just raised
interest rates to slow the economy. Don’t tell fast-food restaurants.
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Curry Pizza House launches pastas infused with
Indian flavors
(/food/curry-pizza-house-launches-pastas-infused-indian-flavors)
Behind the Menu: Taking a cue from the chain’s popular pizzas, the team created Italian-Indian pasta dishes
to feed guest demand.
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The Phone Is the Front Door: Why Multi-
Location Restaurant Brands Are Turning Calls
Into a Loyalty Engine
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